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Abstract

This study explores the trends and evolution of political communication in digital media
through a scientometric review, focusing on publications from the Scopus database from 2004
to 2024. Through bibliometric analysis and network visualization using RStudio, VOSviewer, and
CiteSpace, the research identifies key themes, emerging topics, and the interaction between
digital and traditional media in political communication. The findings confirm that social media
platforms, especially Twitter/X and Facebook, have become crucial in shaping political discourse
and public participation, supporting the primary hypothesis that digital media plays a central
role in contemporary political communication. Contrary to the secondary hypothesis, however,
traditional media such as television retain their influence, particularly in verifying information and
countering misinformation. Despite the growing dominance of digital media, challenges such as
disinformation, echo chambers, and political polarization persist, highlighting the need for future
research to address these issues. This study concludes that political communication now operates
in a hybrid ecosystem that combines digital immediacy with the credibility of traditional media,

requiring theoretical and practical strategies to maintain healthy political discourse.
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Introduction

The development of digital technology has brought about significant changes in the way
political communication takes place (Shah, 2016). From public speeches to instantly shared tweets
(Dworakowski et al., 2023), political communication patterns continue to adapt to new media that
are more dynamic and fast-paced (Keller & Kénigsléw, 2018). This research is important because
this transformation has changed the delivery mechanism of political messages, expanding the
reach of audiences and the speed of public response. Studying how this evolution of political
communication occurs through digital media such as Twitter/X platform is important for understanding
shifts in power and influence in contemporary politics, especially in how the public receives and
interprets political messages.

Thisresearchis closely related to previous studies that have discussed political communication
in the context of traditional media and the transition to digital media (Schroeder, 2018). How-
ever, unlike previous studies, this research focuses on the evolution of political communication
from a historical perspective, with a longitudinal analysis comparing communication strategies
through traditional media, such as public speeches, with today’s rapidly evolving social media
platforms. Aliterature review using data from Scopus revealed a gap in understanding how modern
communication tools, particularly Twitter/X, shape political discourse in real time and how
differences in media affect the narratives conveyed.

This research design uses a literature analysis approach through the Scopus database
to identify key trends and patterns in political communication in the digital age. The design is
based on a hypothesis that focuses on the relationship between changes in media technology
and the evolution of political messages. The implications of this research are not limited to
the development of modern political communication theory, but also include the immediate
practice of political campaigns, the communication strategies of political leaders, and how the
public processes political information in the fast-paced digital age. This research is expected to
provide new insights into the importance of understanding and managing political messages in the
ever-evolving era of social media.

The evolution of political communication in digital media is worth examining because
of the drastic changes in communication patterns between politicians and the public (Breeze &
Ana, 2020). Social media, such as Twitter/X, have shifted the delivery of political messages from
formal one-way communication, such as speeches, to interactive communication open to real-time

public participation (Mutiarin & Lawelai, 2023). This shift has had far-reaching implications for the
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dynamics of political campaigns and public perceptions of political issues (Munger et al., 2022).
However, previous research still shows inconsistent results regarding the effectiveness of social
media compared to traditional media (Hornik, 2016; Idid et al., 2017). There is a need to expand the
theoretical reach in understanding how digital media, with its short and fast-paced nature, affects
the quality, accuracy, and appeal of political messages. The inconsistency of previous studies
is due to differences in the context of use and characteristics of the audience and the purpose
of communication. Social media, such as X and Facebook, are at the forefront of the speed of
information dissemination and interaction, making them quite effective for public mobilization and
participation. However, traditional media, such as television, are still more credible in verifying facts
and preventing misinformation. This inconsistency is also due to variations in research methods,
such as focusing on different platforms or measuring different impacts. Inconsistency is also due
to the influence of echo chambers and algorithms that filter information.

This research also has strong applied relevance, as social media has become a key tool
for politicians worldwide to build their image and influence public opinion. Studying the effects
of these changes is important for understanding how modern political interactions are shaped,
especially in the context of campaigns, crisis response, or political information dissemination.
Given the controversy over the effects of social media on political polarization and information
manipulation, it is important to provide a balanced and thorough overview of both sides of the
argument (Lee et al., 2018).

Research on the transformation of political communication has followed changes in the
media used by politicians and the public. Initially, television was the main medium used to shape
public perceptions of politicians, but over time the role of digital media, especially social media,
began to dominate (Buyens, 2024). Social media, such as Twitter/X, allow for more personalized
and interactive communication, where politicians can deliver messages more quickly and directly
to the public (Fatema et al., 2022). These messages are often more informal and tailoredto the
audience, creating a closer relationship between politicians and voters (Lee & Oh, 2012).
At the same time, the use of social media in political communication also affects the dynamics of
public engagement and response to political messages (Chen et al., 2016).

While many studies have addressed the role of social media in political communication
(Alperin et al., 2018; Darshan & Suresh, 2019; Permadi et al., 2019), there are still aspects that need
to be further explored, especially regarding the long-term shift from traditional to digital media. This

research offers a new perspective by analyzing how political communication patterns have evolved
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over the past decade. This research focuses on how political messages in traditional media differ
from messages delivered through digital media, as well as their implications for the relationship

between politicians and audiences in the increasingly fragmented context of the digital age.
Research Questions

(1) How have trends in the emergence of political communication topics in digital
media developed in recent years?

(2) What is the network structure of political communication in digital media and
how are political topics mapped in online discussions?

(3) How has political communication in digital media developed?

Method
Research Design

This research uses a scientometric review design (Mingers & Leydesdorff, 2015), to map
the trends and evolution of political communication in digital media. A scientometric review is an
approach that combines quantitative analysis of relevant scholarly literature to understand the
evolution of issues in a systematic and measurable way (Barbosa et al., 2018). Through bibliometric
analysis of relevant publications (Prakoso et al., 2023), this research can identify patterns, key
themes, and relationships between evolving concepts in the study of political communication in
digital media. Using this technique, the research can reveal the evolution of the topic, network

and publication trends that influence the field of political communication.
Data Source

The data source of this research is taken from the Scopus database, covering publi-
cations from 2004 to 2024. The data selection focused on English-language journal articles to
ensure the quality and international readability of the study results. The selection of these 20
years allows researchers to observe how the development of political communication in digital
media occurs longitudinally. Data from Scopus is considered comprehensive because it includes
reputable scholarly journals from various disciplines (Lawelai, 2023), thus providing a rich picture

of the evolution of the topic.
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Data collection technique

Identification of studies through databases
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Figure 1 Modified PRISMA diagram illustrating the item selection process

Source: Authors’ PRISMA 2020 flow diagram based on Scopus search results, 2004-2024.

Figure 1 shows the Preferred Reporting ltems for Systematic Reviews and Meta-Analyses
(PRISMA) methodology used to guide the data screening and selection process (Wang et al.,
2019). Initially, 895 documents were identified and filtered for publications from January 1, 2004,
to August 31, 2024, reducing the dataset to 865. Finally, refinement resulted in 587 documents,
with source type limited to journal and language limited to English. These steps ensure the inclu-
sion of high-quality, relevant literature that follows the PRISMA guidelines for transparency and

reproducibility, thereby enhancing the credibility and reliability of the review.
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Data analysis technique

Data analysis was conducted through topic mapping and evolution of political communication
in digital media using software such as RStudio, VOSviewer, and CiteSpace. In data analysis
using RStudio, this study visualization used WordCloud, conceptual structure maps, clustering by
coupling, and thematic evolution to understand trends and relationships in literature. WordCloud
provides a visualization of word frequency that helps identify dominant terms. A conceptual structure
map uses correlation analysis to map the relationships between terms, illustrating the conceptual
structure of the research (Lourenco et al., 2023). Clustering by coupling, groups documents based
on similarity of words or terms, helping to identify key themes (Aria et al., 2024). Thematic evolution
shows how research topics or themes evolve over time, providing insight into trends and changes
within the field of study (Bai & Li, 2022). Together, these techniques allow researchers to gain a
deep understanding of literature and identify patterns and future research directions.

In data analysis with VOSviewer, the network topic visualization is used to illustrate
the relationships between different topics in scientific literature based on data such as keyword
co-occurrence or bibliographic linkage. This visualization helps to identify groups of related topics and
how they are connected in the research network. Meanwhile, CiteSpace’s topic burst visualization
reveals topics that have experienced a significant increase in citations over a given time period,
indicating topics that have recently gained widespread attention in the scientific community
(Chen, 2006). In addition, CiteSpace’s summary of the largest clusters provides a summary
of the largest clusters, indicating key research groups and dominant topics in the literature
(Chen, 2005). Together, these techniques provide comprehensive insight into trends, evolution,
and patterns within a given research area, as well as identifying emerging and influential topics.

This technique allows the visualization of the network of concepts, themes, and keywords
in literature (Kemeg & Altinay, 2023; Lawelai & Nurmandi, 2024). This mapping will show how
key issues in political communication have evolved and the interaction between digital media
and political communication practices. In addition, visualizing the evolution of trends allows for a
deeper understanding of how various topics have evolved and provides insight into future research

directions in the field.

Results
Trends in the occurrence of political communication topics in digital media

This subsection presents the findings on topic trends; the scientometric methods are
detailed in the Methods section. The evolution mapping indicates a shift from early labels such

as new media and online communication (2004-2010) toward the centrality of social media
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platforms-notably Twitter/X and Facebook-during 2011-2016, followed by a strengthening of mis/
disinformation, political polarization, and algorithmic curation since 2017. In 2020-2024, themes
related to fact-checking, digital participation, and social network analysis exhibit marked increases
in interconnectedness (as evidenced by the thematic evolution map and the time series of citation
bursts), while legacy media (television/news portals) continues to function as a credibility anchor
within a hybrid ecosystem. These findings suggest a research emphasis that has moved beyond
mere adoption of new media toward concerns with information quality and algorithmic governance

mediating cross-platform political communication.
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Figure 2 Word cloud of political communication topic in digital media
Source: Authors’ visualization from Scopus records, 2004-2024

(query in Title/Abstract/Keywords). Processed in VOSviewer.

Figure 2 shows a word cloud of the evolution of key themes in political communication on
digital platforms. The most dominant topic is “social media,” followed by “political communication,”

“digital media,” “internet,” and “journalism,” which collectively demonstrate the primary focus of
research on the utilization of social media in political communication. Additionally, words such as
“Twitter/X,” “Facebook,” “populism,” and “elections,” as well as “disinformation,” are also represented,
reflecting the utilization of digital platforms in political campaigns, information dissemination, and
political engagement. These trends indicate that social media is becoming a pivotal instrument in
forming contemporary political discourse, with subjects about democracy, political participation,

and the influence of digital technology also frequently addressed.
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The rise of social and digital media as primary arenas for political engagement defines
the complex and evolving landscape of political communication in the digital age (Klinger & Svensson,
2015). The terms “social media” and “political communication” have become inextricably
linked, highlighting the central role of digital platforms such as Twitter/X and Facebook as critical
infrastructures for disseminating political messages, influencing public opinion, and mobilizing large
numbers of people (Ding et al., 2023; Stieglitz & Dang-Xuan, 2013). Social media’s instantaneous
and interactive nature allows politicians and political groups to transmit information and construct
narratives that influence perceptions in real-time.

However, despite the apparent accessibility and global reach of digital media,

the emergence of concepts such as “disinformation,” “echo chambers,” and “populism” highlights
the potential for negative consequences within this ecosystem (Rae, 2021). On the one hand, social
media facilitates broader and more participatory political engagement (Theocharis et al., 2023).
However, it also creates conditions that allow for the polarization of views and the manipulation
of information (Tucker et al., 2018). This illustrates that digital media is not only a conduit for
disseminating messages but also a site of contention and contestation of political discourse.
For example, “disinformation” describes the spread of misinformation that can exacerbate public
distrust of democratic institutions. In addition, “echo chambers” reinforce existing biases
by isolating users in an information environment consistent with their pre-existing beliefs (Gill &
Rojas, 2021). This can contribute to exacerbating political polarization.

In the current digital age, the dynamics of political communication have changed significantly,
shifting from a traditional top-down model to a more horizontal one (Gill & Rojas, 2021). In this
new paradigm, audiences are no longer passive recipients but rather active actors in creating and
disseminating narratives. This condition requires researchers and practitioners of political communication
to examine how messages are conveyed and how they are received, retransmitted, and transformed
by the publicin a broader context. As a result, digital media, especially social media, are revolutionizing
the way political communication is conducted and posing new challenges to understand its impact
on democracy and political participation.

In the context of CiteSpace analysis, the term “strongest citation bursts” is used to
describe a notable and rapid increase in the number of citations received by a specific keyword
or topic over a relatively short period of time (Miura et al., 2021). This phenomenon indicates that
the keyword or topic has recently gained significant attention and recognition from the academic
community, often due to its relevance or groundbreaking nature within the field (Jeon & Jung, 2024).
Citation bursts can serve to identify emerging trends, influential research, or pivotal advancements

that are influencing the direction of scholarly discourse.
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Table 1 Top 15 topics with the strongest citation bursts

Keywords Year Strength End 2004 - 2024
Information 2005 1.86 2006

Technology

Communications 2006 2.22 2014

Media

Internet 2005 2.04 2011

New Media 2004 5.42 2015

Social Network 2011 2.64 2017

Social Networking 2011 1.9 2015

Political Participa- 2012 3.14 2016
tion

Social Sciences 2013 2.35 2014

Priority Journal 2014 3.01 2018

Public Opinion 2015 2.05 2018

Political 2018 1.91 2022 I —
Information

Political Discourse 2012 2.76 2021
Fake News 2021 2.01 2024 —

Social Network 2022 2.19 2024
Analysis

Table 1 shows the topics with the strongest “citation bursts” over the period 2004-2024,
with the red color representing the period when the topic experienced a significant increase in
citations, and the blue line representing the entire period for the topic.

Significant thematic shifts in research related to communication and digital technologies
have occurred over the past two decades. At the beginning of the period (2005-2011), topics such
as “information technology,” “communication media,” and “Internet” dominated with a significant
increase in citations (Kling, 2007; Royal, 2005). This suggests that the first research phase
explored new technologies and digital media infrastructure. Researchers were interested in
technological development and how digital media began to change how people communicate, with
technological innovation at the forefront. After 2010, however, these topics tended to stabilize or
decline, suggesting that the technological aspects themselves were beginning to be established

or sufficiently understood by the academic community (Willson, 2010).
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At the start of the next decade, topics such as “social network analysis,” “political discourse,”
and “fake news” experienced a surge in citations, which continues through 2024. This reflects a
shift in research focus from simply understanding technology to analyzing its impact on society,
politics, and public information (Klinger & Svensson, 2015; Kreiss & Mcgregor, 2018). This surge
is linked to the rapid development of social media and concerns about the spread of disinformation
and intense political polarization. Issues such as “fake news” are becoming increasingly relevant
in the context of global elections, information crises, and increased attention to the impact of
digital media on democracy. This development demonstrates a scholarly shift from technological

infrastructure to more complex socio-political consequences, showing how digital media acts as

a communication tool and a space for contestation and transformation of public discourse.
Network analysis and topic mapping of political communication in digital media

In this study, we used VOSviewer to create a network map of political communication in
digital media (Figure 3), RStudio to create a conceptual structure map (Figure 4), and RStudio to

perform clustering by coupling analysis (Figure 5).

-
(gl communication)
P
social network analysis (Cpezception) medical information
ﬁ (Unediaole) _interpersonal communication ] - N ?

\ \

Figure 3 The network topic of political communication in digital media

Source: Authors’ analysis using Scopus metadata, 2004-2024;

Network built and visualized in VOSviewer.

214

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 214

29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Figure 3 shows a network map of political communication topics in digital media,
represented by nodes (topics) and networks (relationships between topics). The larger nodes, such
as social media, new media, and mass communication, indicate the most frequently discussed
topics, while the edges connecting the nodes reflect the relationships between the concepts. The
network shows how social media (red nodes) are closely related to political discourse, democracy,
and social movements. In contrast, the Internet and mass communication (green and blue nodes)
serve as a medium for wider dissemination of information. The map also illustrates how the nodes
on disinformation and fake news are strongly linked to politics and social media, showing the
complexity of political communication in the digital age.

In the thematic map, the red cluster stands out as the center of research on political

communication through social media. Topics such as “social media,” “new media,” and platforms

such as Facebook and Twitter/X are central, indicating the central role of social media in influencing

” o

political discourse (Stier et al., 2018). Within this cluster, concepts such as “democracy,” “political

discourse,” “political participation,” and “social movements” are strongly interconnected, illustrating
how social media has become a key tool for organizing social movements and political participation
(Mattoni, 2017). Social media allows for rapid and dynamic discourse on politics, which links to
issues such as disinformation and fake news, demonstrating the significant challenges posed by
the spread of misinformation in the digital political sphere.

On the other hand, the green and blue clusters focus on the role of mass communication

and the Internet in a broader context, particularly human communication, and access to information.

»u ”

The green cluster, which includes themes such as “mass communication,” “people,” “health promotion,”
and “priority issues,” emphasizes the importance of digital media in disseminating health information
and its impact on society (Jiang, 2024). Meanwhile, the blue cluster includes “mass media,”
“interpersonal communication,” and “journalism,” showing the importance of the relationship
between traditional media and interpersonal communication in the digital age (O’Sullivan & Carr,
2018). This suggests that despite the dominance of social media, mass communication, and
traditional media still play an important role in educating the public and providing credible and

verified information.
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Conceptual Structure Map - method: MCA

communication.technologies

o sciences
communication. siudie:
A)M

~
commuysication

Dim 2 (6.89%)

Dim 1 (65.19%)

Figure 4 Conceptual structure map of political communication in digital media
Source: Authors’ computation from Scopus records,

2004-2024; computed and plotted in R bibliometrix.

Figure 4 shows the political communication and digital media topics based on two
dimensions, Dim.1 and Dim.2, which allow us to see the distribution pattern of the issues based
on their conceptual similarity. Dimension 1 can be interpreted as a spectrum between topics
related to technology and digital innovation (such as “information technology” and “communication
technologies”) on the positive side, and traditional topics (such as “media” and “television”) on
the negative side. Meanwhile, Dimension 2 seems to represent a spectrum between practical
political activity and mass communication, with topics such as “election campaigns” and “political

parties” at the upper end and topics related to public communication and theory at the lower back.
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The topics clustered in Cluster 1 (blue) include most of the terms related to political

» o«

and digital communication, such as “social media,” “political communication,” and “new media”
(Elishar-Malka et al., 2020). This suggests that this cluster’s topic relates to how digital media
influences politics, public participation, and political discourse. Twitter/X, Facebook, and YouTube
have become key platforms in contemporary political communication (Gerodimos & Justinussen,
2015). Issues such as disinformation and fake news also appear in this cluster, suggesting that
much attention is being paid to the negative effects of social media on democracy, such as the
spread of misinformation and political polarization.

In contrast, Cluster 2 (red) consists of topics that are more related to traditional media

and advertising formats, such as “television,” “advertising,” and “media” (Reinares-Lara et al.,
2016). This shows that although digital technology has dominated modern political communication,
traditional media still plays an important role in certain contexts. Cluster 3 (green), which includes
topics such as “social sciences” and “communication technologies,” focuses on the academic and
theoretical dimensions of communication and technology (Kutsyk, 2023), highlighting how com-
munication studies evolve with technological advances and enrich the theoretical framework for
understanding their impact on society. This cluster tends to focus on more abstract or conceptual

studies, linking scientific research with technological innovations and their social impact.
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Figure 5 Clustering by coupling political communication in digital media
Source: Authors’ analysis of Scopus articles/reviews, 2004-2024;

Bibliographic coupling computed and visualized in VOSviewer.
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Figure 5 shows the clustering of documents based on their coupling, which maps the
evolution of political communication in digital media across two main axes: the relationship between
the impact, along the vertical axis, and the centrality, along the horizontal axis, of the documents in
question. This organization of documents or concepts demonstrates how specific subjects within
the domain of political communication through digital media evolve and interact. In this graph, the
concepts with the highest impact are considered the most relevant and significantly influence the
study of political communication. In contrast, high centrality indicates concepts that are the focus
of numerous studies and have robust connections with other themes.

In the upper left quadrant, we observe the presence of clusters comprising concepts such
as “new media” (with 47.1 percent confidence), “mass communication” (69.2 percent confidence),
and “social sciences” (71.4 percent confidence) (Kutsyk, 2023; Wiest et al., 2021). This cluster
demonstrates that new media and mass communication-related topics have a relatively high impact
but a moderate centrality (Weimann et al., 2014). This already that although the concept of new
media has become a significant element in political communication studies, its application has
not been incorporated into the central framework of the wider literature. This is also pertinent to
the social sciences, where the field has made significant contributions but has not been a central
point of interaction for a wider range of themes.

In the lower right quadrant, clusters featuring themes such as political communication
(confidence 70.9 percent), digital media (confidence 45.9 percent), and Twitter/X (confidence 35.7
percent) demonstrate higher centrality but lower impact (Bucy & Evans, 2022). This indicates that
political communication and digital media, particularly Twitter/X, are significant within the field of
political communication literature (Hutchins, 2016). Nevertheless, theirimpact remains concentrated
on groups rather than offering a comprehensive shift in our understanding of political media.
Twitter/X, for instance, despite its status as a pivotal platform in political communication, has
thus far exerted a relatively concentrated impact on a select group of users, namely politicians
and journalists.

Furthermore, in the upper right quadrant, a cluster is dominated by social media
(confidence 63.5 percent) and Facebook (confidence 35.7 percent). Given its high centrality and
impact, social media, particularly Facebook, has become one of the most influential instruments
in political communication in the digital age (Bossetta, 2018). The concept is highly integrated with
various other themes and has a significant impact on influencing the way politicians communicate
with the public. The results of this study confirm the importance of social media in changing
the political communication landscape. However, other themes, such as new media and mass

communication, are still evolving and have yet to have a broader impact on literature.
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Cluster analysis and evolution of political communication in digital media

Table 2, which summarizes the largest clusters, highlights how scholarly attention has
evolved, identifies critical moments when research priorities have shifted, and reveals the emergence
of new relevant questions. Visualization through this table is important for understanding
the direction and dynamics of change in digital political communication, while also showing the
relationship between global trends and specific issues shaping public discourse in the digital age.
This study illustrates the timeline view using CiteSpace (Table 2) and the thematic evolution using

RStudio (Figure 6).

Table 2 Summary of the largest clusters of political communication in digital media

. i Average
ClusterID Size Silhouette Label Keyword -
ear

political ~ social media, political communication,
0 80 0,907 o ) ) 2015
actor new media, digital media, social networks

human, mass communication, internet,
1 58 0,814 old wine o 2015
interpersonal communication

big dat. access to information, communications
ig data
2 57 0,643 g media, information dissemination, 2013
era
utilization

digital media adult, female, male, aged
3 44 0,787 2015
use

building communication, political participation,
4 38 0,905 ) ) 2012
capacity  cultural anthropology, world wide web

big data  child, adolescent, information technology
5 37 0,861 2014
era

presidential political discourse, democracy, selective
6 34 0,917 ) 2015
campaign exposure

regional mass media, content analysis, traditional
7 19 0,963 media media, political parties 2016
coverage
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Micro-targeting and personalized messaging-enabled by social media platforms such as
Twitter/X and Facebook-have become central to contemporary political communication, allowing
politicians to engage directly with publics and mobilize support (Franch & Micé, 2021; Garcia-Carretero &
Pérez-Altable, 2017). These “political actor” cluster results (80 members; silhouette = 0.907)
reflectthe field’s growing attention to such practices, with the most-cited keywords including “social media,”

“political communication,” “new media,” “digital media,” and “social networks.” This digital turn
coexists with, and often complements, legacy media in campaign strategy, while social networking
sites provide spaces for political discussion, campaign activity, and content dissemination that can
increase participation and engagement in electoral processes (Skripka, 2021).

The second largest cluster is old wine, with 58 members and a silhouette value of 0.814.
The most cited keywords in this cluster are human, mass communication, internet, interpersonal
communication. Social media platforms like Twitter/X blur the lines between mass communication
and interpersonal communication, so that messages for a wide audience can be felt personally
and directly. The Internet, particularly through Web 2.0 technology, has enabled the widespread
dissemination of political messages, democratizing the creation and distribution of content
(Boomgaarden, 2014). Interpersonal communication is essential in modern political strategy,
as it allows direct interaction between politicians and the public, influencing public opinion and
engagement (Flanagin, 2017).

The third largest cluster is the big data era, with 57 members and a silhouette value of
0.643. The most cited keywords in this cluster are access to information, communications media,
dissemination, utilization. Digital media has revolutionized communication, democratizing access
to information and enabling political actors to reach a broad audience directly (Lopez-Meri et al.,
2021). Social media platforms like Twitter/X have shifted political discourse from traditional media
to digital platforms, allowing politicians to engage with the public, share updates, and influence
media coverage (Coelho et al., 2017). Social media facilitates rapid dissemination of information,
particularly in political campaigns and crisis communication. Effective utilization of digital platforms
involves strategic content creation and interaction, allowing politicians to engage with constituents,

shape public opinion, and respond to current events (Franch & Mico, 2021).
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Figure 6 Thematic evolution of political communication in digital media
Source: Authors’ processing of Scopus data, 2004-2024;

Thematic evolution computed in RStudio.

Figure 6 shows the thematic evolution of political communication in digital media from
2004 to 2024, where certain topics have changed and evolved. In the first period (2004-2009),

” o«

“media,” “new media,” and “journalism” were the most dominant themes (O’Sullivan & Heinonen,
2008). This reflected the aforementioned early focus on the role of traditional mass media and new
media in political communication. During this period, the concept of new media emerged with the
development of the Internet and digital platforms. Nevertheless, journalism and media remained
the main actors in disseminating political information.

The second period (2010-2014) shows a broader shift towards social networks, civil society,
digital media, and Facebook (Andrade, 2013). This shows social media and digital platforms’ growing
influence on political communication. Social networks became central to the study of digital
politics, where social media such as Facebook played an important role in political participation
and information dissemination. Meanwhile, the discourse on citizenship and political parties also
gained momentum, illustrating how digital technologies have begun to shape political engagement
and civic identity in the modern era.

In the third and fourth periods (2015-2024), there is a greater diversification of topics,

including “algorithms,” “polarization,” “the COVID-19 pandemic,” and “political communication”
(Garcia-Orosa, 2022; Robles et al., 2022). This reflects the impact of more advanced technologies
and the global crisis (COVID-19 pandemic) on political communication. Algorithms are beginning
to receive attention for influencing the political information users see, creating information bubbles

» o«

and polarization. Topics such as “political communication,” “public communication,” and “digital
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democracy” flourished, showing that political discourse is now more focused on how technology
affects public opinion and democratic processes. The COVID-19 pandemic highlights the enormous

role of the global health crisis in changing the landscape of digital political communication.

Discussion

The findings of this study indicate a significant increase in the use of social media,
especially Twitter/X and Facebook, in political communication. This is evident from the dominance

» o«

of topics such as “social media,” “political communication,” and “digital media” in the trend map and
topic evolution. This finding supports the primary hypothesis that digital media, particularly social
media, has become an important tool in contemporary political communication. Several previous
studies have also emphasized the great role of social media in increasing public participation and
accelerating the dissemination of political information (Boulianne, 2019; Chen et al., 2019;
Gil de Zuniga et al., 2014; Hyun & Kim, 2015), in line with the findings of this study.

The network analysis conducted in this study revealed a strong relationship between
social media platforms and political communication topics. The analysis using VOSviewer and

RStudio showed that topics such as “social media,” “political propaganda,” and “political discourse”
tend to appear together, and form interconnected clusters. This suggests a strong communication
structure where political actors and the public interact in political discussions through social media.
However, despite the dominance of social media, traditional media such as television still play
an important role in disseminating more credible and verified information (Barnoy & Reich, 2019;
FiSer & Drzanic, 2021; Idid et al., 2017). This finding contrasts with the secondary hypothesis that
traditional media have lost their relevance, where this study found that traditional media still play a
role in maintaining the balance of information, especially in combating the spread of misinformation.

Political communication in digital media has grown rapidly, especially through more direct
and participatory interactions between political actors and the public. The rapid and interactive
nature of social media allows politicians to deliver messages more directly and in real time. How-
ever, this development also brings new challenges, such as increased political polarization and
the emergence of “echo chambers,” where social media users tend to consume only information
that matches their political views. Previous studies have also shown that while digital media
provide greater access to information, they can also increase political polarization (Lee,
2016; Yun, 2024; Zhu et al., 2024). This study confirms these findings and highlights the need for
further research to mitigate the negative effects of disinformation and polarization, and to improve

digital literacy and the quality of political participation in the social media era.
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Future research can play a crucial role in reducing the negative impacts of disinformation
and polarization by focusing on algorithmic transparency, media literacy interventions, and
cross-platform comparative studies. Given that social media algorithms amplify divisive content
(echo chambers on X and Facebook), studies should explore how platform design influences
misinformation spread and whether regulatory or technical adjustments can mitigate harm.
Additionally, experimental research on digital literacy programs could assess their effectiveness in
improving critical thinking and source evaluation skills. For example, gamified learning or Al-driven
misinformation detection tools may enhance public resilience against fake news.

The results confirm the important role of digital media in political communication but also
show that integration with traditional media remains crucial in maintaining information balance.
Challenges such as disinformation and political polarization require further attention from both
theoretical and practical perspectives. Future research needs to focus on how digital ecosystems
can be designed to encourage healthier and more inclusive political discussions and how individuals

can be educated to respond critically to information in this digital age.

Conclusion

This study confirms that social media has taken a leading role in modern political
communication; however, the influence of traditional media has shifted from primary gatekeeping
and first-exposure dissemination toward roles of verification, legitimacy, and interpretive depth. In
practice, audiences often encounter political content first on platforms like Twitter/X and Facebook,
then look to television and online newsrooms for fact-checking, investigative context, and
authoritative framing. Traditional outlets also amplify and normalize platform-originated narratives
through headline selection and editorial cues, with their influence peaking during high-stakes
moments (elections, crises) when credibility is salient. Thus, rather than being displaced, legacy
media now anchor credibility, provide accountability, and shape cross-platform agenda flow,
complementing the immediacy and micro-targeted engagement afforded by social media.

In other words, political communication today relies on a hybrid ecosystem between
digital and traditional media. Based on the analyzed Scopus data, it is concluded that political
communication is now moving in a hybrid ecosystem through three main pieces of evidence:
first, thematic dominance in bibliometric analysis, where the terms “social media” and “political
communication” appear as the largest clusters (80 documents, silhouette 0.907), but still accompanied
by the clusters “mass communication” (58 documents) and “traditional media” (19 documents);
Second, the polarization of conceptual dimensions on the network map (Figure 4), where the

blue cluster (digital media such as X/Facebook) and red (traditional media such as television)
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are proven to complement each other in disseminating political information; and Third, temporal
citation bursts, where the topic “new media” dominates the period 2004-2015, while “fake news”
(2021-2024) and “social network analysis” (2022-2024) actually show the critical role of traditional
media in verifying information. This finding is reinforced by the silhouette validation (> 0.8) which
confirms the stability of these clusters.

The theoretical implications of this study support the concept of a hybrid ecosystem in
political communication, where digital media accelerate the dissemination of information, but on
the other hand reinforce polarization through echo chambers. The results also show that political
polarization generated by social media exacerbates the fragmentation of public opinion. From
a practical perspective, this calls for politicians, policymakers, and media practitioners to be
more cautious when using social media and to improve digital literacy to combat disinformation.
Appropriate interventions can help maintain the quality of political discourse in the digital age.

This study has several limitations, including a limited focus on specific social media
platforms and the use of data from scholarly publications, which may not fully reflect everyday
political communication practices. In addition, there is a need for further analysis of how different
forms of digital media affect political polarization. Therefore, future research should explore more
deeply the dynamics of communication on other digital platforms and how interventions can be

designed to address the challenges of polarization and disinformation in the digital space.

Acknowledgement

We gratefully acknowledge institutional support from Universitas Hasanuddin and
Universitas Muhammadiyah Buton. We also thank the handling editor and the anonymous reviewers

for their insightful and constructive comments.

References

Alperin, J. P, Dumas, C., Karami, A., Moscrop, D., Singh, V., Zamir, H., llhan, A., & Dorsch, I.
(2018). Politicians & the public: The analysis of political communication in social media.
Proceedings of the Association for Information Science and Technology, 55(1), 646-649.
https://doi.org/10.1002/pra2.2018.14505501071

Andrade, P. (2013). Sociological ontology of the digital public sphere: the case of Web 2.0/3.0.
Comunicagéao e Sociedade, 23, 202-216. https://doi.org/10.17231/comsoc.23(2013).1622

Aria, M., Cuccurullo, C., D’Aniello, L., Misuraca, M., & Spano, M. (2024). Comparative science
mapping: a novel conceptual structure analysis with metadata. Scientometrics. https://

doi.org/10.1007/511192-024-05161-6

224

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 224 29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Bai, Y., & Li, H. (2022). Mapping the evolution of e-commerce research through co-word analysis:
2001-2020. Electronic Commerce Research and Applications, 55, 101190. https://doi.
org/10.1016/j.elerap.2022.101190

Barbosa, A. M., De Silva, K. S. F,, Lagares, M. H., Rodrigues, D. A., Martins, J. V. M., Da Costa, |. R., &
Moura, K. K. V. O. (2018). Scientometric analysis: Five years of genetic polymorphisms.
Genetics and Molecular Research, 17(2). https://doi.org/10.4238/gmr16039913

Barnoy, A., & Reich, Z. (2019). The When, Why, How and So-What of Verifications. Journalism
Studies, 20(16), 2312-2330. https://doi.org/10.1080/1461670X.2019.1593881

Battista, D. (2023). Palitical reconfiguration in the social space: data analysis and future perspective.
Frontiers in Sociology, 8. https://doi.org/10.3389/fsoc.2023.1226509

Boomgaarden, H. G. (2014). Interpersonal and mass mediated political communica-
tion. In Political Communication (pp. 469-489). DE GRUYTER. https://doi.
org/10.1515/9783110238174.469

Bossetta, M. (2018). The Digital Architectures of Social Media: Comparing Political Campaigning
on Facebook, Twitter, Instagram, and Snapchat in the 2016 U.S. Election. Journalism
and Mass Communication Quarterly, 95(2), 471-496. https://doi.org/10.1177/
1077699018763307

Boulianne, S. (2019). Revolution in the making? Social media effects across the globe.
Information Communication and Society, 22(1), 39-54. https://doi.org/10.1080/136911
8X.2017.1353641

Breeze, R., & Ana, M. F. V. (2020). Politics and populism across modes and media. In Politics
and populism across modes and media. Peter Lang AG. https://doi.org/10.3726/b16306

Bucy, E. P, & Evans, H. K. (2022). Media-centric and Politics-centric Views of Media and Democracy:
ALongitudinal Analysis of Political Communication and the International Journal of Press/
Politics. Political Communication, 39(2), 254-265. https://doi.org/10.1080/10584609.20
21.1966595

Buyens, W. (2024). Partisan news recommendations. Studying the effect of politicians’ online news
sharing on news credibility. Journal of Information Technology and Politics. https://doi.or
9/10.1080/19331681.2024.2390898

Chen, C. (2005). The centrality of pivotal points in the evolution of scientific networks. International
Conference on Intelligent User Interfaces, Proceedings IUIl, 98-105. https://doi.
org/10.1145/1040830.1040859

Chen, C. (2006). CiteSpace II: Detecting and visualizing emerging trends and transient patterns in
scientific literature. Journal of the American Society for Information Science and Technology,

57(3), 359-377. https://doi.org/10.1002/asi.20317

225

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 225 29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Chen, C., Bai, Y., & Wang, R. (2019). Online political efficacy and political participation: A mediation
analysis based on the evidence from Taiwan. New Media and Society, 21(8), 1667-1696.
https://doi.org/10.1177/1461444819828718

Chen, H. T,, Chan, M., & Lee, F. L. F. (2016). Social media use and democratic engagement: a
comparative study of Hong Kong, Taiwan, and China. Chinese Journal of Communication,
9(4), 348-366. https://doi.org/10.1080/17544750.2016.1210182

Coelho, P. M. F.,, Correia, P. A. P., & Medina, |. G. (2017). Social media: A new way of public
and political communication in digital media. International Journal of Interactive Mobile
Technologies, 11(6), 150-157. https://doi.org/10.3991/ijim.v11i6.6876

Darshan, B. M., & Suresh, K. (2019). The ‘Social’ in political communication: Social media enabled
political discourse, engagement and mobilization in India. Humanities and Social Sciences
Reviews, 7(4), 195-202. https://doi.org/10.18510/hssr.2019.7425

Ding, C., Jabr, W., & Guo, H. (2023). Electoral Competition in the Age of Social Media: the Role
of Social Media Influencers. MIS Quarterly: Management Information Systems, 47(7),
1647-1662. https://doi.org/10.25300/MISQ/2022/16422

Dworakowski, O., Boyd, R. L., Meier, T., Kuppens, P., Mehl, M. R., Nussbeck, F. W., & Horn, A. B.
(2023). Twitter language samples reflect collective emotional responses following political
leaders’ rhetoric during the pandemic across four countries. Psychology of Language and
Communication, 27(1), 350-383. https://doi.org/10.58734/plc-2023-0017

Elishar-Malka, V., Ariel, Y., & Weimann, G. (2020). Rethinking political communication in the digital
sphere. Journal of International Communication, 26(2), 190-210. https://doi.org/10.108
0/13216597.2020.1771397

Fatema, S., Yanbin, L., & Fugui, D. (2022). Social media influence on politicians’ and citizens’
relationship through the moderating effect of political slogans. Frontiers in Communication,
7. https://doi.org/10.3389/fcomm.2022.955493

Figer, S. Z., & Drzanic, I. L. (2021). Fake news as a challenge for media credibility. In Global
Media Ethics and the Digital Revolution (pp. 156-171). Taylor and Francis. https://doi.
0rg/10.4324/9781003203551-12

Flanagin, A. J. (2017). Online Social Influence and the Convergence of Mass and Interpersonal
Communication. Human Communication Research, 43(4), 450-463. https://doi.
org/10.1111/hcre. 12116

Franch, P., & Micé, J. L. (2021). Politics and journalism: A self-referential bubble in social media:
Twitter domains shared by representatives and journalists in Spain. Transinformacao,

33. https://doi.org/10.1590/2318-0889202133e200025

226

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 226 29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Garcia-Carretero, L., & Pérez-Altable, L. (2017). Barcelona en comu on Twitter. Analyzing the
electoral communication of the confluence during the 2015 council election. Profesional
de La Informacion, 26(5), 871-883. https://doi.org/10.3145/epi.2017.sep.09

Garcia-Orosa, B. (2022). Digital Political Communication: Hybrid Intelligence, Algorithms, Automation
and Disinformation in the Fourth Wave. Digital Political Communication Strategies, 3-23.
https://doi.org/10.1007/978-3-030-81568-4_1

Gerodimos, R., & Justinussen, J. (2015). Obama’s 2012 Facebook Campaign: Political Communication
in the Age of the Like Button. Journal of Information Technology and Politics, 12(2),
113-132. https://doi.org/10.1080/19331681.2014.982266

Gil de Zudiga, H., Molyneux, L., & Zheng, P. (2014). Social media, political expression, and
political participation: Panel analysis of lagged and concurrent relationships. Journal of
Communication, 64(4), 612-634. https://doi.org/10.1111/jcom.12103

Gill, H., & Rojas, H. (2021). Communication Mediation Model Predicting Political Participation
among Instant Messaging App Users: An OSROR Approach. Communication Studies,
72(3), 490-512. https://doi.org/10.1080/10510974.2021.1899008

Hornik, R. (2016). Measuring Campaign Message Exposure and Public Communication
Environment Exposure: Some Implications of the Distinction in the Context of Social
Media. Communication Methods and Measures, 10(2-3), 167-169. https://doi.org/10.10
80/19312458.2016.1150976

Hutchins, B. (2016). The Many Modalities of Social Networking: The Role of Twitter in Greens
Politics. Environmental Communication, 10(1), 25-42. https://doi.org/10.1080/1752403
2.2014.966853

Hyun, K. D., & Kim, J. (2015). Differential and interactive influences on political participation
by different types of news activities and political conversation through social media.
Computers in Human Behavior, 45, 328-334. https://doi.org/10.1016/j.chb.2014.12.031

Idid, S. A., Ahmed, I. S. Y., & Souket, R. (2017). Examining political efficacy among Malaysian
voters. Journal of Asian Pacific Communication, 27(1), 43-64. https://doi.org/10.1075/
japc.27.1.03idi

Jeon, J. H., & Jung, J. J. (2024). Article ranking with location-based weight in contextual citation
network. Journal of Informetrics, 18(4). https://doi.org/10.1016/j.joi.2024.101591

Jiang, S. (2024). Does Social Media Promote or Hinder Health Learning? The Roles of Media
Attention, Information Discussion, Information Elaboration, and Information Seeking
Experience. Mass Communication and Society, 27(4), 627-652. https://doi.org/10.1080
/15205436.2022.2090961

227

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 227 29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Keller, T. R., & Konigslow, K. K. (2018). Pseudo-discursive, mobilizing, emotional, and entertaining:
identifying four successful communication styles of political actors on social media during
the 2015 Swiss national elections. Journal of Information Technology and Politics, 15(4),
358-377. https://doi.org/10.1080/19331681.2018.1510355

Kemeg, A., & Altinay, A. T. (2023). Sustainable Energy Research Trend: A Bibliometric Analysis
Using VOSviewer, RStudio Bibliometrix, and CiteSpace Software Tools. Sustainability
(Switzerland), 15(4), 3618. https://doi.org/10.3390/su15043618

Kling, R. (2007). What Is Social Informatics and Why Does It Matter? The Information Society,
23(4), 205-220. https://doi.org/10.1080/01972240701441556

Klinger, U., & Svensson, J. (2015). The emergence of network media logic in political communication:
A theoretical approach. New Media and Society, 17(8), 1241-1257. https://doi.
org/10.1177/1461444814522952

Kreiss, D., & Mcgregor, S. C. (2018). Technology Firms Shape Political Communication:
The Work of Microsoft, Facebook, Twitter, and Google With Campaigns During the 2016
U.S. Presidential Cycle. Political Communication, 35(2), 155-177. https://doi.org/10.10
80/10584609.2017.1364814

Kutsyk, A. (2023). Methodological Principles of Media Technologies’ Influence on Human Being and
Geopolitical Processes. Communication Today, 14(2), 42-51. https://doi.org/10.34135/
communicationtoday.2023.Vol.14.No.2.4

Lawelai, H. (2023). Understanding Digital Governance in Smart Cities: In-Depth Study Utilizing
VOSviewer and CiteSpace. E3S Web of Conferences, 440, 07003. https://doi.
org/10.1051/e3sconf/202344007003

Lawelai, H., & Nurmandi, A. (2024). Analyzing Smart Cities Governance Publications Using
CiteSpace: Integration of Organizational Strategy and Human Resources for Sustainable
Urban Development. In Communications in Computer and Information Science: Vol. 1957
CCIS (pp. 41-48). Springer. https://doi.org/10.1007/978-3-031-49212-9_6

Lee, C., Shin, J., & Hong, A. (2018). Does social media use really make people politically polarized?
Direct and indirect effects of social media use on political polarization in South Korea.
Telematics and Informatics, 35(1), 245-254. https://doi.org/10.1016/j.tele.2017.11.005

Lee, E. J., & Oh, S. Y. (2012). To Personalize or Depersonalize? When and How Politicians’
Personalized Tweets Affect the Public’s Reactions. Journal of Communication, 62(6),
932-949. https://doi.org/10.1111/j.1460-2466.2012.01681.x

Lee, F. L. F. (2016). Impact of social media on opinion polarization in varying times. Communication

and the Public, 1(1), 56-71. https://doi.org/10.1177/2057047315617763

228

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 228 29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Lopez-Meri, A., Marcos-Garcia, S., & Alonso-Mufioz, L. (2021). Electoral campaigns and Twitter.
The dissemination of media content in the digital environment. Cuadernos.info, 48, 27-47.
https://doi.org/10.7764/cdi.48.27679

Lourencgo, F., Nara, E. O. B., Gongalves, M. C., & Canciglieri Junior, O. (2023). Preliminary
Construct of Sustainable Product Development with a Focus on the Brazilian Reality:
A Review and Bibliometric Analysis. In World Sustainability Series: Vol. Part F1432
(pp. 197-220). Springer Science and Business Media Deutschland GmbH. https://doi.
0rg/10.1007/978-3-031-34436-7_12

Mattoni, A. (2017). A situated understanding of digital technologies in social movements. Media
ecology and media practice approaches. In Social Movement Studies (Vol. 16, Issue 4,
pp. 494-505). Routledge. https://doi.org/10.1080/14742837.2017.1311250

Mingers, J., & Leydesdorff, L. (2015). Areview of theory and practice in scientometrics. European
Journal of Operational Research, 246(1), 1-19. https://doi.org/10.1016/j.ejor.2015.04.002

Miura, T., Asatani, K., & Sakata, |. (2021). Large-scale analysis of delayed recognition using
sleeping beauty and the prince. Applied Network Science, 6(1). https://doi.org/10.1007/
s41109-021-00389-0

Munger, K., Egan, P. J., Nagler, J., Ronen, J., & Tucker, J. (2022). Political Knowledge and
Misinformation in the Era of Social Media: Evidence From the 2015 UK Election. British
Journal of Political Science, 52(1), 107-127. https://doi.org/10.1017/S0007123420000198

Mutiarin, D., & Lawelai, H. (2023). Optimizing the Role of ICT and Citizen Participation: Analysis of
Smart City Governance Implementation in Jakarta, Indonesia and Kuala Lumpur, Malaysia.
E3S Web of Conferences, 440, 03027. https://doi.org/10.1051/e3sconf/202344003027

O’Sullivan, J., & Heinonen, A. (2008). Old values, new media: Journalism role perceptions
in a changing world. Journalism Practice, 2(3), 357-371. https://doi.org/10.1080/17512780802
281081

O’Sullivan, P. B., & Carr, C. T. (2018). Masspersonal communication: A model bridging the
mass-interpersonal divide. New Media and Society, 20(3), 1161-1180. https://doi.org/
10.1177/1461444816686104

Permadi, D., Shabrina, F., & Aziz, U. A. (2019). The institutionalisation of social media in politics:
Dynamics, applications, critiques, and challenges. Electronic Government, 15(3), 261-
282. https://doi.org/10.1504/EG.2019.100517

Prakoso, V., Lawelai, H., Nurmandi, A., Purnomo, E. P., & Jovita, H. (2023). Research Trends,
Topics, and Insights on Network Security and the Internet of Things in Smart Cities.

Jurnal Studi llmu Pemerintahan, 4(2), 191-206. https://doi.org/10.35326/jsip.v4i2.4707

229

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 229 29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Rae, M. (2021). Hyperpartisan news: Rethinking the media for populist politics. New Media and
Society, 23(5), 1117-1132. https://doi.org/10.1177/1461444820910416

Reinares-Lara, P., Reinares-Lara, E., & Olarte-Pascual, C. (2016). Formatos de publicidad no
convencional entelevision versus spots: un analisis basadoen el recuerdo. Historia y
Comunicacion Social, 21(1), 257-278. https://doi.org/10.5209/rev-HICS.2016.v21.n1.52695

Robles, J. M., Guevara, J. A., Casas-Mas, B., & Gémez, D. (2022). When negativity is the fuel.
Bots and Political Polarization in the COVID-19 debate. Comunicar, 30(71), 1-12. https://
doi.org/10.3916/C71-2022-05

Royal, C. (2005). A meta-analysis of journal articles intersecting issues of internet and gender.
Journal of Technical Writing and Communication, 35(4), 403-429. https://doi.org/
10.2190/3RBM-XKEQ-TRAF-E8GN

Schroeder, R. (2018). Rethinking digital media and political change. Convergence, 24(2), 168-183.
https://doi.org/10.1177/1354856516660666

Shah, D. V. (2016). Conversation is the soul of democracy: Expression effects, communication
mediation, and digital media. Communication and the Public, 1(1), 12-18. https://doi.
0rg/10.1177/2057047316628310

Skripka, I. (2021). Electronic media and social networks in politics: European experience. Sovremennaya
Evropa, 104(4), 184-193. https://doi.org/10.15211/SOVEUROPE42021184193

Stieglitz, S., & Dang-Xuan, L. (2013). Social media and political communication: a social media
analytics framework. Social Network Analysis and Mining, 3(4), 1277-1291. https://doi.
0rg/10.1007/s13278-012-0079-3

Stier, S., Bleier, A., Lietz, H., & Strohmaier, M. (2018). Election Campaigning on Social Media:
Politicians, Audiences, and the Mediation of Political Communication on Facebook and
Twitter. In Political Communication (Vol. 35, Issue 1, pp. 50-74). Routledge. https://doi.
0rg/10.1080/10584609.2017.1334728

Tan, Z., Liu, C., Mao, Y., Guo, Y., Shen, J., & Wang, X. (2016). AceMap: A Novel Approach towards
Displaying Relationship among Academic Literatures. WWW 2016 Companion - Proceedings
of the 25th International Conference on World Wide Web, 437-442. https://doi.
org/10.1145/2872518.2890514

Theocharis, Y., Boulianne, S., Koc-Michalska, K., & Bimber, B. (2023). Platform affordances and
political participation: how social media reshape political engagement. West European
Politics, 46(4), 788-811. https://doi.org/10.1080/01402382.2022.2087410

Tucker, J., Guess, A., Barbera, P., Vaccari, C., Siegel, A., Sanovich, S., Stukal, D., & Nyhan, B.
(2018). Social Media, Political Polarization, and Political Disinformation: A Review of

the Scientific Literature. SSRN Electronic Journal. https://doi.org/10.2139/ssrn.3144139

230

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 230

29/12/2568 BE 09:57



Hasrullah, H., Suherman, A. | Thammasat Review | Vol. 28 No. 2 (July-December) 2025

Wang, X., Chen, Y., Liu, Y., Yao, L., Estill, J., Bian, Z., Wu, T., Shang, H., Lee, M. S., Wei, D.,
Tian, J., Ma, B., Wang, Y., Tian, G., & Yang, K. (2019). Reporting items for systematic
reviews and meta-analyses of acupuncture: The PRISMA for acupuncture checklist.
BMC Complementary and Alternative Medicine, 19(1), 1-10. https://doi.org/10.1186/
$12906-019-2624-3

Weimann, G., Weiss-Blatt, N., Mengistu, G., Tregerman, M. M., & Oren, R. (2014). Reevaluating
“The End of Mass Communication?” Mass Communication and Society, 17(6), 803-829.
https://doi.org/10.1080/15205436.2013.851700

Willson, M. (2010). Technology, networks and communities: An exploration of network and
community theory and technosocial forms. Information Communication and Society,
13(5), 747-764. https://doi.org/10.1080/13691180903271572

Woiest, B., Mueller, C., & Willi, T. (2021). Controlled networking: Organizational cohesion and
programmatic coherence of Swiss parties on Twitter. Party Politics, 27(3), 581-596.
https://doi.org/10.1177/1354068819872887

Yun, H. J. (2024). Social Media Bonding and Bridging in the Political Polarization of the 2020
Presidential Election. In Social Media Politics: Digital Discord in the 2020 Presidential
Election (p. 1943). Taylor and Francis. https://doi.org/10.4324/9781003409427-2

Zhu, Q., Weeks, B. E., & Kwak, N. (2024). Implications of online incidental and selective exposure
for political emotions: Affective polarization during elections. New Media and Society,

26(1), 450-472. https://doi.org/10.1177/14614448211061336

231

:69 000000 Thammasat Review Vol.28 No.2 2025 p.2.indd 231 29/12/2568 BE 09:57





